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Hanken School of Economics is a leading internationally accredited busi-
ness school in Finland. Hanken was founded more than a hundred years 
ago and is thus one of the oldest business schools in the Nordic region. To-
day, Hanken has clearly defined areas of strength: Finance and statistics, 
Management and organisation, Intellectual property law and Service and 
relationship marketing. 
Hanken is a research-intensive business school where all education is 
research-based. Hanken has an international approach, where internatio-
nalisation and multilingualism increasingly permeate all areas of activity. 
The School offers the full range of academic degrees, as well as executive 
education, on two campuses. In order to maintain practical relevance in 
all activities, our corporate connections are at the core of our activities.
The quality in our research is achieved via strong engagement in the inter-
national research community. In its educational programmes, the school 
has a long tradition of both internal and external internationalisation, with 
a comprehensive network of partner universities for student exchange, a 
high proportion of international exam students and growing internationali-
sation in our research and teaching staff.
Like many leading international business schools, Hanken has deliberately 
chosen to function as a stand-alone business school. This brings challen-
ges, but at the same time it allows flexibility to rapidly adapt to increasing 
international competition in research and education and to the challenges 
brought by a growing partnership with business.  In this respect, Hanken is 
unique in Finland.
Hanken has been internationally accredited (EQUIS) since 2000. 
Hanken’s MBA programme was accredited by the international Associa-
tion of MBAs (AMBA) in 2008.  In 2007, the School became the first uni-
versity in Finland to sign the UN’s Principles for Responsible Management 
Education, www.unprme.org.
KEY FIGURES
Founded in Helsinki 1909
Campus also in Vaasa since 1980
Research and teaching in Swedish and English in five different 
departments
Accredited by EQUIS since 2000
Hanken MBA-programme accredited by AMBA since 2008
DEGREES AWARDED
Doctor of Science 15
Master of Science 239
Bachelor of Science 245
STUDENTS 
BSc and MSc students 2 183
Doctoral students 164
INTERNATIONAL STUDENT MOBILITY
Hanken students abroad 159
International students at Hanken 141
EXECUTIVE EDUCATION
Number of Executive Education courses 87
Number of participants in Executive Education 2 416
STAFF
Faculty 118
Support staff 90
HANKEN IN BRIEF 2011 AN INNOVATIVE ENVIRONMENT 
FOR HIGH-CLASS RESEARCH AND 
DYNAMIC EDUCATION
Hanken’s long-term strategy is aimed at developing Hanken as a 
research-intensive and international business school with close ties to the 
corporate world.
During 2011, we have strengthened our capital base, introduced new 
incentives to raise the quality of research and teaching and taken on 
challenges presented by the ever increasing competition in the education 
market. 
Following our recently concluded fundraising campaign, our finances are 
better than ever. By the end of June 2011, when the period for state matching 
expired, 15.7 million euro in external  funding had been raised. Hanken not 
only exceeded its monetary target of 10 million euro, which was set up at the 
start of the campaign, but also exceeded its target of 1 000 donors, where 
the eventual outcome was over 1 200. Including the state contribution, 
Hanken’s basic capital has been increased by approximately 55 million euro. 
According to Hanken’s strategy, the education shall be research-based 
and Hanken shall be a leading autonomous business school in northern 
Europe by 2020. Such a position means that the research must be of 
the highest quality. Hanken has already introduced many incentives to 
further raise the quality of research and teaching, and positive results can 
already be discerned. 
An increased study pace should also be promoted, even though the 
university’s opportunities to influence this are limited. Analyses of the 
structure of studies have not indicated any direct bottlenecks that might 
slow the rate of study. At Hanken, many incentives are already in use, 
such as the Rector’s List Scholarships, which were introduced in 2011 for 
the very best students. 
Hanken welcomes further incentives from the public sector, such as finan-
cial motivators to increase study pace, since these have a broader impact 
than the university’s own measures. 
In many ways, Hanken is already one of Finland’s most international 
universities. Graduates from Hanken are more likely to work abroad. 
Their studies include an integrated semester of international exchange 
studies or an internship abroad. An increasing proportion of Hanken’s 
researchers have an international background and experience. Increased 
internationalisation does however bring a need for more student scho-
larships and foreign alumni events and will bring an increasing need for 
so-called entry services for incoming researchers, as well as a competitive 
infrastructure for research and teaching. Increased internationalisation 
also affects and puts pressure on Hanken’s executive education.
The future is full of challenges in the education market, which is marked 
by tougher competition and more internationalisation. Both in spite of and 
thanks to its small size, Hanken has a strong position in the Nordic region 
and northern Europe. Not least because of its stable economy, the school 
has every opportunity to develop in line with its strategy for 2012. 
EVA LILJEBLOM
RECTOR’S OVERVIEW
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RECTOR’S OVERVIEW
THE MISSION STATEMENT OF HANKEN SCHOOL OF 
ECONOMICS
The mission of HANKEN, a leading autonomous business school in northern 
Europe, is to advance new knowledge in business and society
 » through research and teaching activities which are characterised by academic excel-
lence and corporate world relevance 
 » through a programme portfolio that is targeted to an international student body 
simultaneously safeguarding Hanken’s statutory responsibility for educating business 
graduates that are fluent in Swedish,
 » through current research-based management education that fosters analytical and 
critical thinking as well as managerial competencies, and
 » through executive education and life-long learning that have a profound impact on 
management practice
In fulfilling its mission, HANKEN fosters values of openness, social responsibi-
lity, integrity and high quality in all activities.
THE VISION STATEMENT OF HANKEN SCHOOL OF  
ECONOMICS
HANKEN is an acknowledged research-intensive business school with a 
distinctive profile in research and education. HANKEN is well known for its 
international orientation, its creation of new knowledge, its internationally 
competitive graduates and its close interaction with the global academic and 
business communities.
HIGHLIGHTS 2011
THE POWER OF RESPONSIBILITY
Professor Guido Palazzo, University of Lausanne 
was the main speaker at the first CR3 conference, 
which took place at Hanken on 8-9 April.  The 
theme of the conference was the Power of Re-
sponsibility and more than 80 delegates from 40 
different universities were assembled.
FUTURE INDUSTRIAL SERVICES
The international research programme Future 
Industrial Services (FutIS) was launched at Hanken 
on 1 February 2011. The programme, which has been 
allocated 39.3 million euro in research funding, is in 
global terms one of the largest single research and 
development programmes for applying services logic 
in industry.
ANDERS WALL SCHOLARSHIP TO 
MARKUS LAMPINEN
An active and versatile student who has two strings 
on his bow, both as an entrepreneur and as support 
for other entrepreneurs. This is how the Anders Wall 
Foundation’s jury describes the 24 year old Hanken 
student who has been awarded the Anders Wall 
scholarship for 2011. The scholarship is worth 125 000 
SEK (approx. 14 000 euro) and is one of the largest 
scholarships awarded to students at Hanken.
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HIGHLIGHTS 2011
J A N UA R Y M A R C H A P R I LF E B R UA R Y
HANKEN STRENGTHENS ITS TIES TO ÅLAND
Future leadership was discussed at a seminar that 
Hanken arranged in May in Mariehamn together with 
Ålands Näringsliv.  A newly founded Åland scholar-
ship was also introduced at the seminar. This will give 
Hanken students from Åland the opportunity for an 
exchange semester at a international top university.
ALUMNI MEET IN STOCKHOLM
More than 100 alumni from Hanken and the Stockholm School 
of Economics took part in Hanken’s fifth international alumni 
day in Stockholm at the end of May.
INTERNATIONAL ADVISORY BOARD
In June, Hanken introduced an advisory board to strengthen its 
international profile. The six members represent both business 
and the academic world. The members are professors Marie-
Laure Djelic, Lennart Hjalmarsson , Vera Minina, Joe Sarkis and 
dean Jos Lemmink, and Henrik Steinbrecher, Territory Senior 
Partner, PwC.
THE FUNDRAISING CAMPAIGN EXCEEDED ITS TARGET
Hanken’s fundraising campaign exceeded its targets:  a total of  
1 244 donors donated 15.7 million euro.
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M AY J U N E J U LY
Professor Pontus Troberg
EQUIS ACCREDITATION RENEWED
Hanken School of Economics is one of the leading business 
schools in the world that holds the international accreditation 
EQUIS. There are currently 134 EQUIS accredited schools of eco-
nomics in 38 countries. Altogether there are approximately  
12 000 schools of economics in the world. In Finland, only 
Hanken and Aalto University School of Business are EQUIS ac-
credited.
Hanken has been EQUIS accredited since 2000, when the 
School received this as evidence that the quality of research, 
teaching, internationalisation and business contact maintains 
a high international standard. Accreditation is for a limited 
period, which guarantees continuous development of quality.
A U G U S T S E P T E M B E R O C T O B E R D E C E M B E R
NORDIC CONFERENCE AT VAASA CAMPUS
In the middle of August, researchers gathered at the 
Vaasa campus for the Nordic Workshop on Interor-
ganisational Research. The workshop, the 21st of its 
kind, attracted researchers from mainly the Nordic 
countries, but also from farther afield.  The workshop 
discussed phenomena and research that affect inter-
organisational issues and business networks.
ALUMNUS OF THE YEAR
Veronica Lindholm, Marketing Director of The 
Walt Disney Company Nordic, was named alum-
nus of the year at the Hanken Day in Helsinki in 
October. 
GRÖNROOS SERVICE RESEARCH AWARD TO EVERT  
GUMMESON
Professor Evert Gummesson was awarded the newly founded 
Grönroos Service Research Award. The award goes to a 
researcher for outstanding efforts in service research and 
for the ability to question norms and perform pioneering 
research.  
N O V E M B E R
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A verbal duell by alumni Harry Harkimo and Petri Kokko during Hankendagen.
FUNDRAISING CAMPAIGN  
HANKEN 100
Hanken an outstanding starting point for the next forty years. But the most 
important thing about HANKEN 100 was something other than that. With 
their strong support for the School, its alumni and friends signalled that 
there must be a Swedish language business school in Finland. Perhaps 
that was just in time. Now Hanken has both an excellent academic 
tradition and a strong financial base to fall back on when an ever more 
stretched government financial situation makes new demands on our 
university.
For this, because you stood up for Hanken’s future as an independent, 
Swedish language business school, and on behalf of the School and the 
campaign committee, I would like to give my warmest thanks. History will 
show that we did the right thing.
BJÖRN WAHLROOS
Campaign chairman
A WORD FROM THE CAMPAIGN CHAIR
Forty years ago, the money ran out. The Hanken Support Foundation 
could no longer afford to maintain the private school and in 1975 
Hanken was nationalised. It was not only about money. This was the 
early seventies and private business schools were definitely not high 
on the agenda. It was no disaster however. The school continued to 
develop and many of its alumni did very well in life.
More than a generation later, it was time to pay back part of what we had 
received. When our government decided in 2008 that it was time for a 
fundamental reform of university financing, Hanken had a good starting 
point. The School had performed well in both teaching and research, 
and the focus on alumni activities during recent years was also promi-
sing. But the results of the Hanken 100 campaign were a surprise even 
for the biggest optimists. Over 1 200 donors came forward and with the 
matching funds provided by the Finnish state, the School was able to 
increase its capital by more than 55 million euro. 
Together with the resources the foundation and its associated funds 
have at their disposal, the school now has funding of almost 100 mil-
lion euro. Per student, this is more than any other university in Finland. 
And that is not all. The School’s finances are also in good shape.  The 
School’s public financing is still good, thanks to the great demand for 
Hanken students from business and the School’s fine research results. 
This new capital is not therefore needed to plug any holes or put out 
any fires.
Instead, the School can focus on new projects: a centre for entrepre-
neurship, research in financial economics and new professorships in 
business strategy and corporate governance - to mention only a few 
examples. With the newly renovated premises and much stronger 
internationalisation of both education and teaching staff, this gives 
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CORPORATE LINKS
 » The fundraising campaign HANKEN 100 was 
launched on 26 March 2009, in connection with 
Hanken’s centenary. 
 » The goal of the three year campaign was to col-
lect 10 million euro. Non-earmarked donations 
received by the Hanken Centenary Endow-
ment Fund before 30 June 2011 qualified for 
government capitalisation of Finnish universities, 
with each euro collected triggering 2.5 euro in 
government capital. 
 » The returns from the collected and matched fun-
ding will be used to further strengthen Hanken’s 
position as an international business school, with 
a strategic focus on international recruitment of 
researchers and teaching staff, student scholar-
ships to the world’s leading schools of economics 
and universities and internationally competitive 
research, including research in partnership with 
business and industry, for example with a focus 
on Russia and family businesses. 
 » Hanken’s fundraising campaign HANKEN 100 
had by 30 June 2011 received donations totalling 
just over 15.7 million euro from 1 244 donors. 
The School’s fundraising campaign has therefore 
exceeded its original financial target by over 50 
per cent and gathered more than the 1 000 donors 
aimed at.
 » HANKEN 100 significantly strengthens Hanken’s 
finances and gives the school the opportunity, 
as an stand-alone business school, to continue 
to offer internationally competitive education 
in economics and business administration in Swe-
dish and English. 
”HANKEN 100 shows that solidarity for the university is deeply rooted,” say  Campaign 
Director Kristina Pentti-von Walzel and Fundraising Manager Camilla Wardi.
Hanken has a long tradition of donations
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Hanken is developing and intensifying contacts and partnerships with 
the corporate world.  Through the partner programme that was laun-
ched in 2011, companies can now develop their competence, reinforce 
their image as employers and facilitate their recruitment, in partner-
ship with Hanken.
LINKING NEW KNOWLEDGE TO POTENTIAL AND  
EXPERIENCE
The fundamental idea of the partner programme is to link the School’s 
knowledge and research, as well as its students’ potential and energy, 
with the experience and expertise of business.
”We wish to offer the opportunity for a long-term partnership between 
business and the School,” says Lena Jungell, Partnership Manager at 
Hanken. ”We are seeking to establish functional reciprocal effects on a 
broad front,” she continues.  
COMPETENCE DEVELOPMENT AND RECRUITMENT
Through the partner programme, Hanken offers competence development 
and contact with the School, through relevant seminars and workshops. 
There is also a careers service and a targeted recruitment service for both 
students and alumni. The partnership also covers exposure in Hanken’s 
media, networks and at the School.
The companies that sign a partnership agreement covering all the services 
become Hanken Premium Partners. The agreement spans three years. 
Those who primarily wish to use the recruitment services and establish 
contact with the students are called Hanken Partners.
ENDORSEMENT IS IMPORTANT
Some of the Premium Partner companies in 2011 had already collabora-
ted with Hanken to some extent, through donations to the HANKEN 100 
fundraising campaign or through participation in seminars and courses 
of education. For several of them, Hanken is also an important source of 
recruitment. 
”The first year was largely devoted to finding the right forms of collabora-
tion, that is to develope a partnership that is best suited to each partner,” 
says Jungell.  She also points out that it is those who are active themselves 
who get most out of the partnership.
”We participated in several partner gatherings. We produced one of 
them ourselves,” says Kim Karhu, CEO of consultancy and auditing 
company PwC.
Karsten Slotte, CEO at Fazer, also has a positive view of the partner 
programme.  ”When people from big Finnish internationally-active com-
panies take part in the same training and seminars, we get a wider view 
of questions and can create new networks,” he says, adding that these 
aspects are the most important for Fazer. 
”One of the year’s high points was definitely Hanken Network Day in 
September,” says Lena Jungell.  During this day, students, employers and 
company representatives could get acquainted with each other.  The 
Student Union of Hanken School of Economics co-arranged the event.
”At Hanken Network Day we put into practice the basic idea of part-
nerships, which is to bring the school, the students and business closer 
together”, Jungell concludes. 
INCREASING INTERACTION  
FROM THE PARTNER PROGRAMME 
CORPORATE LINKS
12
PCOMPETENCE DEVELOPMENT
 » Invitations to relevant seminars and workshops at Hanken
 » Contact with Hanken researchers through research collaboration
 » Special prices for executive education at Hanken and collaboration 
with Hanken&SSE Executive Education
 » The opportunity to organise seminars together with Hanken
 » The opportunity to host the company’s own customer or personnel 
events at Hanken 
VISIBILITY
 » Visibility to students, alumni and other stakeholders
 » Campus presence and access to Hanken’s network
THE PARTNER PROGRAMME IN BRIEF
Hanken’s partner programme offers long-term collaboration and reciprocity between business and the School.  
The programme includes the following services, among others: 
Students and business representatives met during Hanken Network Day
STUDENT AND ALUMNI CONTACTS
 » Interactive student and alumni contacts via Hanken Network
 » Meeting recipients of Rector’s List Scholarships
 » Career services with workplace advertising, company presentations 
and CV Check-Ins
 » Targeted recruitment service aimed at students and alumni
 » Possibility of lecture collaboration
 » Invitation to present the company at the annual Hanken Network Day
Hanken offers a intimate international study environment where 
academic excellence and innovative teaching methods meet. In 2011 the 
emphasis of undergraduate studies was to define learning outcomes 
and to focus on measurability. 
 
MEASUREMENT GIVES CONCRETE RESULTS 
 
During 2011, Hanken put a lot of effort into developing its educational 
programmes through the introduction of a so-called Assurance of Lear-
ning process. Briefly, this is about setting concrete targets for the educa-
tion and teaching provided by the school and then measuring results.
”We wish to make sure that we actually provide skills and knowledge that 
are relevant and that we set out to give”, says professor and vice-rector 
Karen Spens, responsible for undergraduate studies.  
”Until now we have relied on our good reputation within the corporate 
sector, but now we can see the results straight away for ourselves,” Spens 
continues. 
The school has worked a great deal on expectations for the education 
and this work is based on Hanken’s mission and vision.  The measurement 
is done at programme level and learning outcomes are set at all levels 
from the bachelor programme to PhD programme. 
”Not everything needs to be changed, we are doing many good things 
already. But by measuring we are better equipped to see the areas for 
development and the big picture becomes clearer,” explains Spens. ”For 
example, we have measured students’ presentation skills, an important 
area that Hanken students have traditionally been good at, to see if any 
additional efforts in this area are needed.” 
 
TEACHERS AND STUDENTS DEVELOP 
THE TEACHING TOGETHER
SUBJECTS AT HANKEN
ACCOUNTING
COMMERCIAL LAW
ECONOMICS
ENTREPRENEURSHIP, MANAGEMENT AND ORGANISATION
FINANCE
INFORMATION SYSTEM SCIENCE
MANAGEMENT AND ORGANISATION
MARKETING
STATISTICS
SUPPLY CHAIN MANAGEMENT AND CORPORATE GEOGRAPHY
Professor and Vice-Rector Karen Spens
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ACADEMIC STUDIES
FOCUS ON STUDENTS 
To begin with, like anything new, the process has meant a lot of extra 
work for the teaching staff. Despite this, the changes have evoked positive 
reactions and even experienced educators commend the initiatives.  
Spens points out that a transparent dialogue has grown between teachers 
and students, and a healthy questioning of self-evident matters has 
increased.   
Student representatives participate in the working groups and offer input, 
i.e. on how they learn best. ”There is interest among teachers at Hanken 
in becoming even better educators”, says Spens. ”In the future we shall 
also have a council with representatives from business who discuss and 
give feedback on relevant targets, and discuss the results.”
THERE IS NO PLACE LIKE HOME
Spens, who also has conducted research and taught as a Research 
Fellow at MIT in the United States, wishes to promote the fact that theses 
at Hanken maintain a good level in comparison with top universities 
abroad.  ”Many Hanken students also come back from their exchange 
studies or internships and say that in many respects things are pretty 
good at their own school. One notable difference is that the number of 
students who work alongside their studies is high at Hanken, which means 
for example that work on the thesis can easily take a long time. That so 
many Hanken students work alongside their studies is not only negative, 
because it means that they have the prerequisites to get a really good job 
after graduation”, concludes Spens. 
HANKEN STUDENTS WROTE AWARD WINNING MASTERS THESES IN 
HR AND PURCHASING
Juan Luis Espinosa Vega’s masters thesis ”Fostering effective organizatio-
nal engagement during radical strategic change” was chosen by HENRY 
ry as the year’s best thesis in the field of HR in 2011. Espinosa Vega’s thesis 
focuses on middle level managers and their emotional engagement in ti-
mes of radical strategic change.
Espinosa Vega is a new alumnus from Hanken’s English language masters 
programme International Management.
Kristiina Äikäs’ master thesis was chosen as the best one in the field of 
purchasing by the Finnish Association of Purchasing and Logistics. The 
reason for the award was that Äikäs demonstrated skill in forming and 
analysing supply chains and business relationships and gave concrete pro-
posals for improvements. 
Äikäs’ major was Supply Chain Management and Corporate Geography. 
The title of the thesis was ”Streamlining collaboration in bioenergy flow 
chains”. The purpose of her study was to investigate how collaboration 
between different parties in the supply chain for bioenergy can be deve-
loped.
15
TOP PUBLICATIONS AND 
INTERNATIONAL IMPACT 
LARGE RESEARCH PROJECTS - A CHALLENGE HANKEN 
WANTS TO TAKE ON 
 
Hanken is a research-intensive business school, with four clearly 
defined areas of strength: Finance and Statistics, Intellectual property 
law, Management and organisation, and Service and relationship 
marketing.  
LONG-TERM EFFORTS BRING RESULTS 
”We are on the right track and we are seeing good results. We have 
focused on research, both in terms of resources and symbolically. We 
have many researchers, such as Bo-Christer Björk, Saku Mantere and Eva 
Liljeblom, who are published in top journals globally and we received 
funding from the Academy of Finland for three exciting new projects.” 
That is how vice-rector, professor in Management and organisation, Eero 
Vaara sums up 2011 in research at Hanken.
”As a researcher, one normally looks at the publications first. Nationally 
speaking, there has been a change in the funding model for Finnish 
universities, with the emphasis now on top publications. That favours us 
at Hanken”, says Vaara. ”We also have a rather unusual situation, with 
Eva Liljeblom as a rector actively conducting research, alongside her 
other duties . As well as leading by example, it is important that the Rector 
is familiar with the everyday routines for research and especially how 
researchers use their time”. 
”Research projects are long processes where the quarterly mindset does 
not apply”, says professor Eero Vaara. 
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RESEARCH
In the summer of 2011, Hanken was awarded funding for three new 
research projects from the Academy of Finland. These are ”Resilience in 
disaster and development supply chains: handling challenges related to 
climate change, urbanisation and safety”, ”Patent protection’s inner and 
outer limits (PatLim)” and ”Discourse on strategy” which Eero Vaara is 
leading.
”Research projects are important for the School, in terms of both image 
and funding. 2011 was undeniably a good year, but we shall continue to 
challenge ourselves,” says Vaara.  
”I would like to see more EU projects and we should aim at getting our 
own Centre of Excellence in Research appointed by the Academy of 
Finland. To achieve this we must continue to focus on publication and to 
further build our networks.”  
Fortunately, Hanken’s researchers have strong support from the School’s 
Centre for Research and International Affairs. The administration headed 
by Research Director Maj-Britt Hedvall, does an enormous amount of 
work for the School. Despite this, we must be aware that competition is 
increasing all the time and that we must continuously develop. 
GLOBAL RESEARCH
Hanken School of Economics is one of the leading business schools in the 
Nordic region, but does its geographical location make its mark on the re-
search? ”Our research is global in terms of both questions and channels,” 
says Vaara, who sits on the committee of EGOS (the European Group for 
Organisational Studies) and the Academy of Management. 
”That we perform qualitative and critical research is doubtless a Euro-
pean and even a Nordic trait, but there are others who do similiar things 
in other parts of the world. Personally I am proud of being a Northerner 
and I found my Nordic identity when I was researching at the University 
of Stanford in the USA”, says Vaara.
International experience is ever more important. We encourage all our 
doctoral students to spend a period of between six months and a year 
abroad. That should be self-evident,” stresses Vaara. The international 
aspect at Hanken is further reinforced by researchers and colleagues 
from other universities have the opportunity to visit and spend time at the 
School, for example with the aid of support from the the Commerce and 
Industry Fund at Hanken”, says a thankful Vaara. 
THE FUTURE LOOKS BRIGHT
 
”I think we should continue on the path we are.  To develop ourselves 
further as the leading business school we are, we should continue to 
focus on internationalism,” says Vaara. ”In the future too, we shall create 
new knowledge and ask questions that others have not yet asked. In the 
long-term, we shall fine tune the profile we have, which makes us different 
from others. Quite simply, that is what is needed of us and we are aware 
of that,” concludes Vaara.
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RESEARCH
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 The HUMLOG institute at Hanken, the gathering point for huma-
nitarian logistics in Finland founded by Hanken and The National 
Defence University of Finland, launched a new scientific journal, 
the Journal of Humanitarian Logistics and Supply Chain Manage-
ment (JHLSCM), in 2011. 
The journal is aimed at academics and practising professionals 
in both public and private humanitarian organisations who are 
working on all aspects of humanitarian logistics and business geo-
graphy. 
JHLSCM publishes top research in humanitarian aid, development 
aid, logistics and business geography. JHLSCM is published by 
Emerald and is part of their series on logistics and project admi-
nistration. 
JHLSCM is edited by Gyöngyi Kovács, director of the HUMLOG In-
stitute, and Karen Spens, vice-rector responsible for undergraduate 
studies and professor of Supply Chain Management and Corpo-
rate Geography at Hanken.
THE FIRST GRÖNROOS 
SERVICE RESEARCH 
AWARD TO EVERT  
GUMMESSON
The Grönroos Service Research Award goes to a researcher for 
outstanding efforts in service research and for the ability to ques-
tion norms and perform pioneering research. The award was 
founded to draw special attention to innovative research. The first 
recipient of the award is professor Evert Gummesson of Stockholm 
University.
To honour the award and to follow the theme of innovation, a semi-
nar called ”One Step Ahead in Service - Boost your Business” was 
held at Hanken in Helsinki on 17 May 2011. 
During the seminar, professor Gummesson spoke on the subject 
of ”Society as a network of complex service systems: the many-to-
many approach”.
The Grönroos Service Research Award was initiated by Hanken’s 
Centre for Relationship Marketing and Service Management to 
honour professor Christian Grönroos. The award goes to a re-
searcher who has performed research in the spirit of the Nordic 
school, i.e. has a connection with the branch of research develo-
ped by professor Grönroos. 
The winner is chosen by an award committee consisting of the 
director of the Centre for Relationship Marketing and Service Ma-
nagement and professors of Hanken’s faculty of marketing.
Vinnaren väljs av en priskommitté som består av direktören för 
CERS och professorerna vid institutionen för marknadsföring vid 
Hanken.
RESEARCH
HUMLOG LAUNCHES 
NEW SCIENTIFIC  
JOURNAL
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NUMBER OF APPLICANTS, ACCEPTED AND ENROLLED STUDENTS
TOTAL NUMBER OF STUDENTS ENROLLED AUTUMN 2011
APPLICANTS 2009 2010 2011
Integrated BSc and MSc programmes in Swedish 774 892 967
Master’s programmes in Swedish 132 123 129
Master’s programmes in English* 821 474 351
TOTAL 1 727 1489 1447
ACCEPTED 2009 2010 2011
Integrated BSc and MSc programmes in Swedish 249 256 247
Master’s programmes in Swedish 50 40 55
Master’s programmes in English* 170 105 111
TOTAL 469 401 413
ENROLLED 2009 2010 2011
Integrated BSc and MSc programmes in Swedish 221 228 223
Master’s programmes in Swedish 37 33 45
Master’s programmes in English* 121 67 57
TOTAL 379 328 325
ENROLLED HELSINKI VAASA TOTAL
BSc students 1247 283 1530
MSc students 282 66 348
Master’s programmes 239 66 305
Total BSc and MSc students 1768 415 2183
Doctoral students 133 31 164
TOTAL ENROLMENTS 1901 446 2347
*The requirement of completing a GMAT or GRE test before applying has varied bet-
ween 2009-2011. Therefore the applicant numbers are not directly comparable. 20
THE YEAR 2011 IN FIGURES
MSC HELSINKI VAASA TOTAL
MSc 197 42 239
BSC HELSINKI VAASA TOTAL
BSc 192 53 245
DEGREES AWARDED IN 2011
PHD HELSINKI VAASA TOTAL
Entrepreneurship, Management and Organisation 1 2 3
Management and Organisation 5 - 5
Supply Chain Management and Corporate Geography 2 - 2
Marketing 4 - 4
Accounting 1 - 1
TOTAL 13 2 15
21
THE YEAR 2011 IN FIGURES
           
HANKEN’S
ORGANISATION CHART
22
HANKEN’S ORGANISATION
           
HANKEN’S PERSONNEL
FACULTY AND STAFF
Professors
Associate professors
Assistant professors
Research assistants, teaching assistants, PhD students
Non-permanent teachers
ACADEMIC FACULTY TOTAL
Library personnel
IT-personnel
Other administrative staff and service personnel
Assisting staff in teaching and research
STAFF TOTAL
ACADEMIC FACULTY AND STAFF TOTAL
2011
27
27
41
17
6
118
12
11
66
1
90
208
FULL-TIME EQUIVALENT (FTE)
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HANKEN’S ORGANISATION
INCOME AND EXPENDITURE  
STATEMENT (EUR)
ORDINARY ACTIVITIES
INCOME
Grants and benefits 3  294 489,77 3 690 019,00
Income of commercial activity 1  353 962,59 1 409 920,87
Other income 204 900,91 264 732,61
INCOME, TOTAL 4  853 353,27 5 364 672,48
EXPENSES
Staff costs - 13  640 683,98 - 13 108 311,25
Depreciation and reduction in value - 86 298,69 - 155 657,59
Other operating expenses - 6 898 526,47 - 6 824 086,51
EXPENSEN, TOTAL - 20 625 509,14 - 20 088 055,35
FUNDRAISING
INCOME
Fundraising 42 361 747,55 11 217 137,09
Transferred to Hanken equity - 42 361 747,55 - 11 217 137,09
FINANCIAL ACTIVITES
INCOME
Income from participating interests 222 353,90 2 944,26
Interest income 213 751,65 113 439,56
Other financial income 118 674,86 0,00
Sales revenue 206 127,22 0,00
EXPENSES
Interests -31 731,64 -2 676,52
Other financial expenses -10 446,91 0,00
Sales loss -610 653,84 0,00
INCOME, TOTAL - 15 664 080,63 - 14 609 675,57
EXTRAORDINARY ITEMS
Extraordinary expenses 0,00 - 383 167,42
PUBLIC GRANT
Public grant 16 480 000,00 14 737 000,00
Direct taxes -16 039,99 0,00 
PROFIT/LOSS FOR THE FINANCIAL PERIOD 799 879,38 - 255 842,99
2011 2010
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BALANCE SHEET (EUR)
ASSETS
NON-CURRENT ASSETS
Intangible assets
Software             3 537,05 10 559,53
Tangible assets
Inventories etc.     64 686, 06 143 962,67
Investments
Shares and holdings    7 122 523,74 7 258 683,74
Self-financing funds          57 683,78 56 566,55
ASSETS TOTAL 7 248 430,63 7 469 772,09
CURRENT ASSETS
Current financial receivables
Sales receivables   1 020 961, 72 908 783,22
Other receivables         18 394, 71 967 504,00
Adjusting entries for assets       182 826,75 300 141,56
Financial securities 43 108 301,61
Cash and bank balances 16 437 670,49 18 553 896,24
CURRENT FINANCIAL RECEIVABLES 60 768 155,28 20 730 325,02
CASH AND BANK 68  016 585,91 28 200 097,11
EQUITY AND LIABILITIES
EQUITY
Endowment equity 61 429 390,22 19 067 642,67
Sel-financing funds          57 683,78 56 566,55
Other equity   -3 581 237,57
Working capital    6 291 092,24 6 291 092,24
Retained earnings      -253 672,60 2 170,39
Profit/loss of the year        799 879,38 - 255 842,99
 64 743 135,45 25 161 628,86
LIABILITIES
Current liabilities
Advances received       965 780,00 1 024 938,72
Payables       387 243, 12 507 341,01
Other liabilities   1 708 483,24 1 506 188,52
Adjusting entries for liabilities      211 944, 10 0,00
 3 273 450, 46 3 038 468,25
TOTAL EQUITY AND LIABILITIES 68 016 585,91 28 200 097, 11
2011 2010
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DECISION-MAKING BODIES
HANKEN’S BOARD 1.1.2010–31.12.2012
Chair Chair, Björn Wahlroos (external)
Vice-Chair Chair, Berndt Brunow (external)
CEO, Jannica Fagerholm (external)
Professor, Johan Knif
ICT Coordinator, Kicka Lindroos
Professor, Veronica Liljander
Entrepreneur, Inger Roos (external)
Lecturer, Sylvi Soramäki-Karlsson
Professor, Rune Stenbacka
Student Mikko Toukkari 8.4.2010–
Student Pontus Westerback 1.1.2010–8.4.2010
UNIVERISTY COUNCIL 31.12.2011
PROFESSORS
Bo-Christer Björk
Martin Lindell
Petri Mäntysaari
Christian Grönroos
Marika Tandefelt
Gunnar Rosenqvist
Kenneth Högholm
LECTURERS, ASSOCIATE PROFESSORS AND OTHER STAFF
Åke Finne
Liisa Husu
Marit Nilsson-Väre
Alexandra Ohls
Nikodemus Solitander
Helena Strandell
STUDENTS
Marcus Lindell
Jesper Rönnlund
Oskar Storsjö
Richard Varis
Pontus Westerback
EXECUTIVE MANAGEMENT 31.12.2011
Rector, professor, Eva Liljeblom
Vice-Rector, professor, Sören Kock
Vice-Rector, professor, Karen Spens
Vice-Rector, professor, Eero Vaara
Research Director, Maj-Britt Hedvall
Director of Administration, Mauno Lindroos
Director of External Relations, Camilla Sågbom
Director of Office of Study Affairs, Tove Ahlskog-Pursianien 
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DECISION-MAKING BODIES
ACADEMIC COUNCIL 31.12.2011
Chair Rector, Eva Liljeblom
Vice-Chair Vice-Rector, Sören Kock
REPRESENTATIVES OF THE DEPARTMENTS
Professor, Anders Löflund
Professor, Ingmar Björkman
Professor, Maria Holmlund-Rytkönen
Professor, Tom Berglund 
Professor, Bo-Göran Ekholm
REPRESENTATIVES OF THE PROFESSORS
Professor, Christian Grönroos
Professor, Kenneth Högholm
REPRESENTATIVES OF LECTURERS, ASSOCIATE PROFESSORS AND OTHER STAFF
Associate Professor, Gyöngyi Kovács
Lecturer, Susanna Taimitarha
REPRESENTATIVE OF THE LANGUAGE CENTRE
Associate Professor, Martti Mäkinen
STUDENT REPRESENTATIVES
Cecilia Gundersby
Rasmus Savander
DECISION-MAKING BODIES
HELSINKI
ARKADIANKATU 22, PB 479, 00101 HELSINKI, FINLAND
TEL. +358 (0)9 431 331, FAX +358 (0)9 431 33 333 
VAASA
KAUPPAPUISTIKKO 2, P.O 287, 65101 VAASA, FINLAND
TEL. +358 (0)6 3533 700, FAX +358 (0)6 3533 703
INFO@HANKEN.FI
HANKEN.FI
EFMD
